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Green Future Lab

Clean Power,
Brighter Tomorrow

PITCH DECK

Embark on a transformative journey with Green Future Lab

innovative app and campaign, pioneering the future of clean energy.

#GreenliveSmart

About Plan Campaign Portfolio

jTHE CLIMATE s
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https://www.worldatlas.com/r/w2000-h1125-q90/upload/c8/95/8c/shutterstock-630429824.jpg

= Green Future Lab

CURRENT SITUATION

Since over two centuries ago, modern energy has become the cornerstone of human
development, from manufacturing to lighting, and from agriculture to transportation,
playing a key role in the sustained economic growth worldwide. By the 21st century, the
application of modern energy is ubiquitous in the industrialized world, providing a
variety of services to everyone's life, so much so that it is often taken for granted.
However, this has overshadowed the severe environmental challenges posed by the use
of traditional energy sources, such as coal, oil, and natural gas globally, including
climate change, species extinction, resource depletion, and ecological destruction.
Furthermore, the uneven distribution of energy resources around the world has left a

significant portion of the population excluded from the modern energy society.

Modern renewables generate almost 30% of

oIl 675Million people still
675Million peop 30% -electricity but are still minimal in heating and
live in the dark

transport.
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https://sdgs.un.org/goals/goal7
https://sdgs.un.org/goals/goal7
https://1.bp.blogspot.com/-ttqX8YFDneE/WAla-uk805I/AAAAAAAACsE/xscvy_wCSpgvyF9HB9sxh1dLbMRtMzWlQCLcB/s1600/EJ_Collage_Pic.jpg

= Green Future Lab

We are committed to achieving the United Nations' 2030 Sustainable

WHAT WE DO? Development Goals for energy, ensuring that everyone has access to
[ J

affordable, reliable, sustainable, and modern energy.

Our Great Vision Our Great Mission

Our vision is to elevate awareness of today's Our mission is to encourage people to é\ /77\
crises, encouraging more to help save embrace clean energy in daily life, promote Eﬂ»%
humanity and Earth. We aim for universal eco-friendly  products, and spur tech > §
sustainable energy, reduced pollution, green innovation and industry advancement. We aim @4—7@
growth, and new jobs, building a sustainable, to advance clean energy technologies and W/

fair, and thriving future. reduce their costs, making more clean energy GREEN

FUTURE LAB
solutions viable.
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https://unstats.un.org/sdgs/report/2023/
https://unstats.un.org/sdgs/report/2023/
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OUR APP

Why Green Future Lab

This is an app
designed to
promote clean
energy awareness

and action.

Application Highlights

Personalized User Experience

Discover daily life in VR with our 3D simulations, offering
a personalized, interactive learning journey through
energy use in kitchens, car parks, and roads.

|

Digital Energy Exhibition

The different types of clean energy and compare with
the pollution caused by non-clean energy.

|

In-App Advertising Available

Users engaged with interactive content are likelier to
respond positively to relevant ads.

|

User Message Board

Users can share how clean energy has positively
impacted their lives, from community growth and job

opportunities to economic well-being and daily choices.
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— Green technology and sustainability market size worldwide from 2022 to
- 2030 (in billion U.S. dollars)

Global green technology and sustainability market size 2022-2030

F0

Strengths .

éso
* Innovation. g,
« Practical Solutions. E

%20

. . =

« Comprehensive Educational Resources. o
« Online and Offline Integration boost physical interaction R 2023 2024 2025 2026 2027 2028 2029 2030

12022, the e o et ek 1376 bilon Us. dolars. By 2030, i s expected o peak a amost 62 blion .S dolars,increasing i a statl sta "

and brand awareness.

Reasons to improve sustainability worldwide in 2023

Global sustainability drivers in IT 2023

Weaknesses

+ Limited appeal and entertainment value.

Share of respondents

» High development costs and expertise required for quality

3DVRcontent. o BB B B B e
0%
° VR eq u i pment req u i rement | i m its a CceSS fo r SO m e users. ESG initiatives Supply chain disruption Cusmén:crisﬁ);:(hase Energy costs Regulations Others
o] e e e - ~—mo= statista¥a
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https://www-statista-com.uow.idm.oclc.org/study/102489/sustainability-in-tech/
https://www-statista-com.uow.idm.oclc.org/study/102489/sustainability-in-tech/

Opportunities

» Growing investment and market expansion in renewable,
climate, and green tech sectors highlight significant market
opportunities.

« Growing environmental awareness drives more eco-friendly

consumer decisions.

Threats

+ Fewer startups in environmental tech may slow innovation
and product adaptation to consumer needs.

+ Clean energy tech's slow commercialization and maturity

may lead to lower market acceptance than expected.

Value of the green data center market worldwide from 2020 to 2023, with
a forecast until 2030, by region (in billion U.S. dollars)

Value of the global green data center market 2020-2030, by region

BNorth America BEurope [ Asia-Pacific BMiddle East & Africa MLatin America

@
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Market value in billion U.S. dollars
=
(=]

4D e
20 N B IR ... . ... ... PR PR PR PR B

2020 2021 2022 2023* 2024* 2025* 2026* 2027* 2028* 2029* 2030*

18] Deserpone The gt grasn s cencer aric S dollas in 2023, " for 2185 bilon LS. dellars, the most of I the coming years, with statlsta | /1
the giobal market expscled (0 Surpass 187 billion LS. dallars by the end of the decade. Raad covve. _‘
MNobeisk Bsad moce
Sourceis):

Worldwide; 2020 10 2023, *Forecast
Extrapolste
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Number of climate tech startup venture capital deals worldwide from Q1
2021 to Q1 2023

Quarterly number of climate tech startup VC deals worldwide 2021-2023

Number of deals

Q12021 Q22021 Q32021 Q42021 Q12022 Q22022 Q32022 Q42022 Q12023*
Deseription: in Q1 2023, the number of dimate tech startup VC deal: 279, This was a decline of 31 percent from the The highest number of cimate tech startup Y deals was observed in ©3 2022, at 470. Bead more i r
Ww:rld:gda.k'h of March 21,2023 Read more. s a IS a .‘
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https://www-statista-com.uow.idm.oclc.org/study/102489/sustainability-in-tech/
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= TARGET GROUP

Students

High school and college students eager for
practical, interactive learning experiences and
passionate about environmental science and

sustainability.

Tech Aficionados

People fascinated by the latest technology
trends, especially emerging tech in VR interaction

and environmental conservation.

Environmental Enthusiasts

Individuals committed to environmental protection
and sustainable living, looking to expand their

knowledge and impact.

Conscious Consumers

Shoppers interested in purchasing eco-friendly
and sustainable products, aiming to make more

conscious consumer choices.
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EXPECTED MASS MEDIA COVERAGE

Technology and Sustainability Media Mainstream News Media

Related news websites and magazines might cover TV news programs and online news websites might

the innovative technology and educational value of report on this app and its offline events, especially

this app, especially its features for VR interactive overviews of the events, visitor interactive interviews,

learning. live broadcasts, and special programs.

Environmental Science Learning Podcasts

Radio shows focused on environmental protection and

Social Media and Blogs

Promotion through social media influencers, tech

blogs, and environmental blogs could attract science might be interested in this app, sharing feedback

wider attention and discussion. from users on usage and offline experiences, along with

analysis and commentary.
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#GreenliveSmart

=CAMPAIGN OVERVIEW

Online Event

The official app will roll out a series of teaser posts on social media to drum up excitement for the

offline event. Continued interaction will keep the buzz alive and draw attention.

Offline Pop-Up Exhibition

The pop-up exhibition is designed with a wealth of experiential areas, offering visitors an immersive

learning and sensing experience.
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#GreenliveSmart

=SMART OBJECTIVES

PARTICIPANTS ENGAGEMENT

Ensure the offline exhibition attracts Ensure that our social media

at least 300 people for a visit and maintains a rising rate of followers

experience. and engagement until the very end of

the campaign.

USER GROWTH

Ensure that the app's download
numbers continue to rise until the end

of the campaign.
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= MEDIA PLAN -Phase1

- Post social media - Issue PR press release
- Highlight upcoming app - Target mainstream media
launches

- Engage specialized media
- Promote offline events channels

- Pre-Launch marketing - Launch the app - Launch OOH advertising
campaign
- Frequent updates on Pre- - Promote via social media
launch content - Monitor media coverage

mainstream media

Adjust publicity strategy
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= MEDIA PLAN - Phase 2

- Prepare event venue and
materials

- Invite guests and
participants

- Announce upcoming PR

events details - Hold offline event

- Begin invitations on social
media

12

Collect event feedback
Publish event summary

Highlight key moments via
media channels

- Assess the effectiveness of
the entire media plan

- Prepare a project summary
report

- End of the campaign

12



PR EVENT - Pop-Up Exhibition

‘The PR event is a POP-UP exhibition with an educational and technological experience.
‘The aim is to promote Green Future Labs and increase the number of downloads.

‘The exhibition included an area with explanations about clean energy, a model area, an interactive software VR
experience, and explanations about the future development of clean energy and the difficulties it may face.

Guided Tour Area VR Interactive Area Physical Display Area
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= CONTENT MARKETING

Posters of Online Posts

POP-UP EXBITHOR

GREEN FUTURE LAB

YOU ARE ALL INVITED TO
OUR POP-UP EXHIBITION AT
COVENT GARDEN, LONDON

08-14 JULY 2024

11:00PM - 5:00PM

GREEN FUTURE LAB

LAUNCHING NOW

MOBILE APP

GREEN FUTURE LAB

Explore the past of energy and experience
the life of the future.

WELCOME

Sign in to continue

Username

Digital Energy Exhibition
@ Discover new clean energy innovations
and tips for an eco-friendly lifestyle.

Password

I xhib
ition

0S- 14 July 2024

Let's make a difference together!

SIGN IN

—@ 3D Interactive Experience Forgot Password?
Step into 3D interactive scenes and

imagine the future.

User Online Community
@ Share how clean energy benefits
lives.
VISIT US :

greenfuturelab.com

I xplore the future of clean energy at our pop up exhibition,
featuring VR displays, live demos, and insights on how our app
empowers your eco friendly choices.

DOWNLOAD NOW Y,

Covenl Garden

O] Groontutureta

14
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= CONTENT MARKETING

Main Posters

Green
Future

)

Clean Power,,
Brighter Tomorrow

#GarenlliveSmart

[ o2 éooéle Play

2 Download on the
« App Store

. the future of cle
» exhibition, featuri

\

GREEN

08-14 July 2024

ition

Covent Garden

Clean Power,

Brighter Tomorrow

Let's make a

demos, and insights
empowers your eco-frien

Clean Power
Brighter Tomorrow

A Download on the ANDI
« App Store ' P G
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= CONTENT MARKETING

Social Media Official Account:

GREENFUTURELAB =
8 668 18
Posts Followers  Following

GreeenFutureLab London

Clean Energy App

Clean Power,Brighter Tomorrow

Web: earthworm-echidna-173f.squarespa

Edit Profile +9

highlight

i ® » &

YOU ARE ALL INVTIED TO
OUR POP-UP EXHIBMON AT
COVENT GARDEN, LONDON

0814 31y 202¢
11:00PM - 5:00PM

Clezrn Power AN
Briglter Tomorru

-
-
L

L4
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= CONTENT MARKETING
-_—
-_—
< > Green Future Lab Follow | (2 < GREEN FUTURE LAB
X " Post Posts
o GREEN
= Green Future Lab [ roriow J o frraan Tk T
Q Join us to build a clean energy future!' ¥
Are you also worried about the deterioration of the global environment?
A Do you also want to contribute to environmental protection? Now, the

opportunity has come!

We are about to launch a new clean energy APP to make it easier and
more convenient for you to understand and use clean energy. Whether it
is solar energy, wind energy, hydro energy, or other clean energy technol-
ogies, we will provide you with the latest and most comprehensive infor- Clean Power,

. . Brighter Tomorrow
mation and services.

0 %

(0} Stay tuned, the Green Future Lab will be launched soon. **
Follow our official announcements as we embark on this journey to-
R wards a cleaner, more sustainable future! &
(B3 GREEN FUTURE LAB
(@) GREEN FUTURE LAB _
E] (B GREEN FUTURE LAB £
> Green Future Lab Now Available! #c g
We are thrilled to announce that our Green Future Lab App is now officially launched! This
c) K Y brand-new application provides you with a comprehensive and convenient platform to learn
.\~\\f L about, use, and support clean energy more easily. < m
N V.
) With this App, you can "
N I L 198 likes
] v,‘;y -Stay updated on the latest clean energy news and industry trends. Join Us at Our Green Future Lab App Pop-Up Exhibition! ‘&
g AV -Find and connect with local clean energy suppliers.
- : i ; ’ i
o— -Participate in VR interactive scenes to experience and understand how clean energy can ‘Excmgg ?ews(.::Ne reEhostlngAa pop ;p eXIth_ItIO'I't\ tgl celebrate the
— GREEN FUTURE be effectively used in daily life; aunch of our Clean Energy App, and you're invited!
2 LABo ‘Participate in community discussions, and share your ideas and experiences with like-minded Our pop-up exhibition will feature interactive displays, live demon-
o friends: strations, and engaging discussions about the benefits of clean
(Vp] -Accurately calculate energy conservation and emission reduction to do our part for the energy and how our app can help you make a difference. 4
> global environment; Date: 8 to 14 July , 2024
[oVy] ...(More features, looking forward to your discovery!) ’Time: 11am to 5pm
& ion:
(] 29 Reposts 15 Quotes 159 Likes 4 Bookmarks Head to the app store now,search for and download our Green Future Lab App! Let's join Location: Covent Garden
c hands and strive for a better environment for our planet! We look forward to working togeth- We will give away coupons for energy-saving products to 50 lucky
L ®) e Q A K er with you to make clean energy everyone's choice | | |'¥ people selected from those who reposted this message! Don't miss out
on this exciting opportunity to learn, connect, and be inspired!
)
(%] We can't wait to see you there! # Let's make a difference together!
g Post your reply 0274 {}15 @19 #GreenFutureLab POP-UP Exhibition #GreenLiveSr
()
= X Pre-Launch Post Launch The App Post Instagram PR Event Launch Post 17




 OOH
~ ADVERTISING

- Display #GreenLiveSmart posters on main London bus routes for increased visibility.

- Feature #GreenLiveSmart posters at Piccadilly Circus and in Underground billboards for high impact.

18
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OOH
ADVERTISING

Clean Power
Brighter Tomorrow

19
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= PRESS RELEASE:

Event Press Release
Date Release:
20/05/2024

FUTURE N

LAB

Sparking Clean Energy Awareness

Covent Garden

[

In London, Spring 2024, the "Green Future Lab" app launches, aiming to boost global clean energy awareness. This
innovative application blends technology and educational tools, guiding users through a sustainable energy
journey with interactive, 3D simulations across various settings like kitchens and roads, highlighting the impact of
clean energy.

The app's "Digital Gallery” showcases the stark differences between clean and traditional energy, emphasizing the
urgent need for change. It also offers "In-App Advertising” for sustainable brands to connect with engaged users,
and a "User Message Board" for sharing personal clean energy impacts, from job creation to healthier living.

The development team is excited about its potential: "Green Future Lab isn't just an educational tool; it's a
movement towards a sustainable future. We aim to inspire action towards reducing pollution, promoting
sustainable energy, and creating a cleaner tomorrow.”

This summer, Green Future Lab will unveil a week-long pop-up exhibition in London’'s Covent Garden. The event will
feature an array of interactive zones including guided tours, VR experiences, and physical displays, offering a wealth
of offline experiences.

Visitors will have the opportunity to delve into the challenges of polluting energy sources and the advancements in
clean energy, as well as engage with the interactive content of the application. Physical displays will provide an
immersive learning experience, allowing a more intuitive understanding of how clean energy technologies operate
and their practical applications.

Green Future Lab cordially invite you to join the transformative journey to pioneer the future of clean energy
together.

For more event details, please visit the official social media account of Green Future Lab @GreenFuturelLab.
Contact

® 400-888-8935

© cfL@gmail.com
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= BUDGET

= YET+N+M+VR+0S34,440

To YET+N+M+VR+0S34,680

Influencer Marketing
- Tech Influencers on YouTube: Y640 (one post) x 4

=Y2,560
- Environmental Bloggers on Instagram: E560 (one post) x 5
=E2,800
- VR/AR Specialists on Twitter: T400 (one post) x 3 = T1,200

Online Advertising
- Tech News Websites: N12-N16 (daily) x 30 days

=N360 to N480

- Educational and Environmental Magazines Online: M16-
M20 (daily) x 30 days

= M480 to M600

Traditional Media Coverage

- TV News Program Segments: V1,600 x 5 segments
=V8,000

- Radio Shows on Environmental Science: R960 x 4

=R3,840

Content Marketing

- Production of VR Interactive Learning Content:
Free (assuming in-house creation)

- Collaboration with Educational Institutions for Content:

Free (mutual benefits)

Special Programs and Events

- Offline Interactive Events: 04,000 (event setup) x 2

= 08,000

- Live Broadcasts and Special Programs on Social Media:

S2,400 (production costs) x 3 = §7,200
21
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PROBLEM

« Ads may fail to engage the target audience or

deliver a clear message.

« Market saturation with similar apps makes

distinguishing features vital.

SOLUTION

Customize ads for different platforms: brief for buses,

visually rich for LED screens.

Use gamification like achievements and challenges to

enhance user retention.

22



= Company Name About Service Team Portfolio

CONTACT US

Business

Phone Number Collaboration

400-888-8935
GFL@gmail.com
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